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Agencies: An Application of Analytic Hierarchy

Process
PEEERR
2 101 HA(1034F 06 A)
B 1-25

L e -
Wann-Yih Wu
B
Hsiao-Yun Lu

AR ET

Kuan-Yu Lali

LERERE ST BEFEL s
Distinguished Professor, Department of Business Administration, National Cheng Kung University.
B RRAE i m I (e ivy)

Assistant Professor, Department of Tourism, I-Shou University. (correspondence author).
GEEESEFEE ET P

Master, Department of Business Administration, National Cheng Kung University.



wE

TE KA s L LR A R N AT HY BRSPS R kBT R
AATERE R BN BB E RS L FR BRI P E R B S
P MM E RS R FALIRGE U BRBEE e BN > X A2 B P o 13
ARG g R FAR LB R s B E & ity (BE£=0375) - B E =€
B3R o W £ % (0.347)22 23 (0.183) 0 ¥ &P £ E & M A M enix (0.095) o pb v
AFE S e r ot R BARRE SR LR REEF LR AR E
MEAREZ P FARAGERIRAF LR BZRLAHCERANZ L AR £ 5

o
-

Mz (B E RS B EeRAELAITECBARE G E S LHA

ABSTRACT

In recent years, group package tours (GPT) have become the main mode of travel among
Asian. This research conducts a series of expert interviews and applies the Analytic Hierarchy
Process (AHP) to understand the importance and weight priority of the Sectors, Factors and
Items of outbound GPT in Taiwan. Through the literature review and expert interviews, GPT
content is divided into four sectors, namely travel agent services, transportation, hospitality
services, and entertainment, which are further divided into ten factors and 42 items. The results
show that travel agent services is the most important sector (weight = 0.375), followed by
hospitality services (0.347), transportation (0.183), and entertainment (0.095). The results of the
regression analyses also indicate that the levels of GPT content performance will positively
affect the levels of tourist satisfaction with a travel agency, which will then influence their trust

and loyalty toward it.
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