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ABSTRACT

Countries around the world are adopting low carbon lifestyles as a key strategy to address
climate change. A good practice toward adopting a low carbon lifestyle is carbon-neutral
consumption. Carbon-negative products and personal carbon trading serve as incentives to
stimulate carbon-neutral consumption among the public. This study develops two part
theoretical model and a new business model using Yingge pottery as a case study. In addition, it
surveys the preferences and willingness to pay for carbon-negative products of 411 residents
from Sanxia District in New Taipei City. The key findings are as follows: 54% of respondents
are willing to pay a higher price to purchase carbon-negative products, 53% are willing to pay a
5% higher price to purchase carbon-negative products, and 58% are willing to obtain carbon
credit in exchange for their purchases of carbon-negative products. These results demonstrate
the feasibility of low carbon activities.
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